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1. Information

1. knowledge obtained from investigation, study, or instruction.

2. facts or data, esp pertaining to a particular subject or regarded as significant. 

2. Provision of information 
1. The act of supplying or fitting out.
2. Appropriatness for purpose
3. The act of informing or the condition of being informed; communication of knowledge

Proposed definition for IPN purposes:

· Information focuses on the provision of ‘unspinned’, neutral, objective facts or data in a manner appropriate for the purposes of the petitioner
3. Marketing 

1. The act or process of buying and selling in a market.
2. Activities that direct the flow of goods and services from producers to consumers.
3. Everything a company does to acquire customers and maintain a relationship with them.
4. The multifaceted, systematic approach to selling goods, adopted by every business and not for-profit agency and group with a message. It attempts to optimize an organization's ability to make a profit, whether monetary (profits or donations) or electoral. 

5. The process of developing a market for goods or services. It is usually based on market research carried out to analyse the extent of a market for a particular product or service. This involves collecting information from a sample of the target market by such methods as interviews, sales in shops, and observation of the sales of competing products or services. From this information the appropriate marketing mix is established. This consists of four main parameters (sometimes called the 4 Ps): the quality, packaging, etc., of the product itself; the pricing of the product (e.g. the recommended retail price, discounts, and credit terms); the place in which the product is best sold; and the promotion that should accompany the launch of the product or service.
 
4. Marketing mix 

The components of marketing. Conventionally described as the 4Ps - ‘product’, ‘price’, ‘place’ and ‘promotion’. ‘Product’ refers to brands, packaging, product attributes, new product development and performance characteristics. ‘Price’ not only relates to the final selling price, but also the setting of trade prices, and agreement of trade margins and credit terms. ‘Place’ is related to distribution and is concerned with ways of getting goods to market (some of which are not particularly bound by place, e.g. web-based delivery). Finally, ‘promotion’ concerns the best way to communicate or publicize the product.

5. Marketing concept 

The process of planning and executing the conception, pricing, promotion and distribution of ideas, goods and services to create exchanges that satisfy individual and organizational goals. […] However, exchange is not the endpoint — it is undertaken to satisfy individual and organizational goals. This requires a thorough understanding of consumers and customers, their goals, needs, wants, motives, habits, thoughts and feelings, etc

Proposed definition for IPN purposes:

· Marketing: Referring to the process of developing a market for goods and services, marketing is based on market research and a thorough understanding of consumers and customers and seeks to establish an appropriate marketing mix - focusing on product and promotion - in a bid to satisfy organizational goals.   
6. Promotion 
1. All means of conveying the message about a product or service to potential customers, e.g. publicity, a sales campaign, TV commercials or free gifts

2. The generic title for marketing communication — one of the Ps of the 4 Ps. This usage is somewhat loose, including, as it does, all forms of impersonal communication, e.g. advertising, public relations and incentives. Conceivably, it might also include personal communication (e.g. personal selling and direct marketing), although this is also categorized under ‘place’. The term has more pedagogic than practical value.

3. A systematic effort or part of this effort to increase the importance or reputation of by favorable publicity
4. Promotion is generally thought of as a sequence of activities designed to inform and convince individuals to purchase a product, subscribe to a belief, or support a cause. 

5. Finally, ‘promotion’ concerns the best way to communicate or publicize the product.

Proposed definition for IPN purposes:

· Promotion depicts all means of conveying the message about a product or service to potential customers, it aims to increase the perceived importance or reputation of a product or service, informing individuals with the determined purpose of convincing of a particular (or overall) advantage within the features of the product or service
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